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A MESSAGE FROM THE FOUNDER,
DANIEL PRIESTLEY
The mission of Dent is to see “a world full of
entrepreneurial people solving meaningful problems.”
Sometimes we find the most exciting examples of that
in the charitable sector and we do whatever we can to
support these inspiring people.
Over the past 5 years (a challenging time for many)
we’ve seen first hand the dynamic impact made by
people who lead charities. Often these people work
with tight budgets and high demands to achieve worldchanging results.
Take for example Cathy Burke the CEO of the Hunger
Project in Australia. Cathy has mobilised funding
and education for millions of women and men in the
developing world to end their own hunger. She’s been
a Key Person of Influence Mentor and has written an
inspiring book that comes out in 2015. Through her
entrepreneurial energy the world is a better place.
I traveled to Uganda with Cathy to see the community
centres and banks that have been supporting local
entrepreneurs and leaders. I met women who had
educated themselves to run banks, businesses and
farms that would transform their communities. I
witnessed the power of entrepreneurship to feed,
clothe and restore dignity.
One of the greatest inhibitors to entrepreneurial
success globally is war and conflict. We’ve worked with
Jeremy Gilley to establish a patrons Accelerator for his
organisation Peace One Day. In 2010, this charity was
having a difficult time making ends meet – like many
businesses the financial crisis had a damaging impact.
Through creative thinking and the spirit of partnership
we all pulled together and put some fast results on the
scoreboard. In particular a Key Person of Influence

Mentor Steve Bolton, Founder of Platinum Property
Partners, helped to rally top speakers from around
the UK, and we put on a series of London events
that moved things forward. Today Peace One Day is
thriving and has a massive benefactor who has agreed
to fund the ongoing projects that are making the world
a safer place.
In the USA, we used our events and Strategy Sessions
to raise funds for severely injured veterans. We were
able to help fund the rehabilitation of military people
who wanted to get back into work despite losing limbs
and sustaining massive injuries.
In London we’ve worked with the Cherie Blair
Foundation, and the Princes Trust to help fund
and mentor young entrepreneurs in the UK and
abroad. These charities have demonstrated that
entrepreneurship has the power to change lives. With
just a small push in the right direction, individuals with
difficult backgrounds can become exceptional leaders
and business owners.
Dent is only a young company. We launched the Key
Person of Influence Accelerator in 2010 and in just
5 years we’ve worked with 1500+ business owners
and leaders to help establish them as key people of
influence in their field. We’ve grown into 4 countries,
created hundreds of partners and won several
respected awards. The thing we are most proud of
however, is the work we’ve done with charities over the
last 5 years.
I hope this giving report inspires others to benefit from
these sorts of partnerships too.
Daniel Priestley, CEO of Dent United Kingdom
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UNITED KINGDOM
The Princes Trust
The Prince’s Trust supports 13 to 30 year olds who
are unemployed, those struggling at school, and those
at risk of exclusion.

of global unity, a day of intercultural cooperation on a
scale that humanity has never known.

Many of the young people helped are in or leaving
care, facing issues such as homelessness or mental
health problems, or have been in trouble with the law.

Through initiatives and collaborations with various
parties, Peace One Day encourages organisations and
individuals to take specific actions to reduce violence
around the theme: Who Will You Make Peace With?

Around one in five young people in the UK are not
in work, education or training. Youth unemployment
costs the UK economy £10 million a day in lost
productivity, while youth crime costs £1 billion every
year.

Dent has been instrumentally involved with Peace One
Day’s efforts, not only donating £7000 in 2012, but also
holding a series of events to generate over £230K in
funds for the organisation:

The Princes Trust Accelerators give young people the
practical and financial support they need to stabilise
their lives. They help develop key skills, confidence
and motivation, enabling young people to move into
work, education or training.

Dent’s Strategy Sessions were used to raise money
for The Princes Trust. In 2014 and 2015 £5000 was
donated to the organisation.

Peace One Day
Peace One Day’s objective is to institutionalise Peace
Day 21 September, an annual day of ceasefire and
non-violence adopted by the member states of the
United Nations. This not-for profit organisation aims to
make 21 September a day that is self-sustaining, a day

2014
2015

£5000

From 2010 to 2012, Dent and Platinum Property
Partners used their connections and influence to run
a series of events to showcase Peace One Day.
These events generated 30 new patrons and raised
over £230,000 at a crucial time for the charity.
It shows that even a new business, in a recession
can do amazing things to create change in the world.
Steve Bolton, CEO of Platinum Property Partners
and Head Patron for Peace One Day.

In 2014 the Peace One Day Report supported by
McKinsey & Company found that over 1 billion
people were exposed to Peace Day messages. Of
those exposed, 610 million are now aware of the day,
with an estimated 10 million people behaving more
peacefully on the day as a result.

in funds raised

£237,000
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UNITED KINGDOM
Rainmaker Foundation

Rainmakers are proactive and committed individuals
who believe that generosity matters. They invest
their time, expertise or money to improve the lives of
others. Together, Rainmakers are a powerful, worldshaping and sustainable force for good.

Dent believe that the Rainmaker Foundation are
achieving incredible things, and so in 2013 donated
£1200 to their organisation.

Cherie Blair Foundation for Women

£1174

2012
2015

Cherie Blair Foundation for Women’s vision is a
world where women have equal opportunities and
the capability, confidence and capital necessary
to establish and grow businesses, resulting in a

brighter future for the women themselves and their
communities as a whole.
Cherie Blair Foundation for Women work in partnership
with organisations on the ground to develop sustainable
Accelerators that build self-reliance, capability and
capital in women. Given that women tend to invest 90%
of their income back into their families, investing in
women isn’t just good ethics, it’s sound economics.

In 2013 and 2014 Dent donated a total of £11,500
to the Cherie Blair Foundation for Women. Cherry Blair
also spoke live at the Key Person of Influence Brand
Accelerator in 2013.

Small Donations
In addition to our major donations, between 2012 and
2015, Dent UK has made smaller donations to various
charities, totaling £1174. These organisations include
Spirit of Sport, Global Angels Ltd and Dame Kelly
Holmes Trust.

2013

The Rainmaker Foundation connects people and
organisations with any cause they care about,
harnessing resources to help make the biggest
impact. Their vision is a world where what matters
most is what we do for others.

£1200

£11,500

2013
2014

Small Donations

Photo Courtesy of The Cherie Blair Foundation
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UNITED STATES OF AMERICA
Combat Wounded Veteran Challenge
The Combat Wounded Veteran Challenge (CWVC) aims
to improve the quality of life of wounded or injured
veterans and their families by providing challenging
expeditions in extreme conditions. CWVC promote
research that advances treatment and care of orthotics,
prosthetics, post-traumatic stress and traumatic brain
injury. They inspire others who are similarly situated to
embrace life and overcome adversity.

difference. Tracking every dollar raised and consistently
receiving the highest grades available for accountability
and transparency, 100% of funds raised go towards
bringing clean and safe drinking water to people in
developing nations.

Dent has raised US$4472 through fundraising
efforts in 2014 and 2015 towards water projects in
Africa for Charity Water.

93c of every dollar donated goes directly to aid the injured
vets. With recovery as the mission, the objective remains
leaving no one behind, by focusing on long-term
rehabilitation in both traditional and non-traditional settings.

Key Person of Influence in Tampa donated US$3000
to CWVC in 2013. In addition to this, Key Person of
Influence Tampa has been asking all their Strategy
Session attendees to directly donate US$75 to the
organisation since 2013 and we estimate over
$7500 has been donated as a result.

Charity Water
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Topher Morrison with Combat Wounded Veteran Challenge
representatives

2014
2015

US$10,500

2013

Charity Water is a non-profit group of passionate and
determined creative problem solvers who want to make a

US$4472

SINGAPORE
REACH Community
Services Society (RCSS)

Together We Can
Change The World

REACH Community Services Society was established
to fulfill the vision of ‘Touching Hearts, Reaching
Lives’ through REACH Family Service Centre, REACH
Counseling and REACH Youth.

Together We Change The World’s (TWCCTW)
mission is to create sustainability and reduce poverty
throughout Southeast Asia. TWCCTW provides
educational opportunities to orphans through
sponsorships and hands on experience leading to
greater confidence, competence and character. Their
goal for measured success is to see each child grow
up with a full education through college, able to use
acquired skills for a high quality life.

RCSS work with children from low-income families,
youths at risk who struggle with delinquency, dropping
out of school and gang-related offences, and families and
couples with financial and socio-emotional challenges.

In 2014 Key Person of Influence Singapore
donated $6,500SGD to RCSS to help them
continue their work with young people who require
mentoring or counseling.

TWCCTW raises money to support non-government
groups that are eminently qualified to serve girls, boys,
and women in seven SE Asian countries, namely:
Cambodia, Indonesia, Malaysia Laos, the Philippines,
Thailand, and Vietnam. Along with raising money, they
establish sustainability, generate awareness and invest
time, energy and love with each group.

In 2014 Key Person of Influence donated
$3000SGD to Together We Can Change The World.

$3000SGD

$6500SGD

2014

2014

Daniel Priestley, Scott Freidman and Callum Laing exchanging
a donation for the TWCCTW charity.

Photo Courtesy of Reach Community Services Society (RCSS)
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SINGAPORE
Buy1Give1
Buy1Give1 (B1G1) is a Social Enterprise and a nonprofit organisation with a mission to create a world
that’s full of giving. Unlike conventional giving models,
B1G1 helps small and medium sized business achieve
more social impact by embedding giving activities in
their everyday business operation.
B1G1’s concept is simple, they envision a world
where every time you had a meal, a hungry child also
received a meal. Or every time you had a cup of coffee,
someone received life saving water. Or, imagine if every
time you bought a book a tree got planted.

Just as Dent believes in entrepreneurial people solving
meaningful problems, B1G1 believes that small
businesses and every day transactions can change
our world when we come together through the sense
of giving and sharing.

This is why in 2014 Key Person of Influence Dent
Sinagpore donated $3,300SGD to B1G1.
Dent Australia has also donated AUD$8564
to B1G1 between 2012 and 2015.

$3300
SGD
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Photo Courtesy of Together We Can Change The World (top), Charity Water (bottom)

$8564
AUD

2012
2015

AUSTRALIA
The Hunger Project, Australia
The Hunger Project (THP) works to break the cycle
of poverty. Their vision is a world where every
woman, man and child leads a healthy, fulfilling
life of self-reliance and dignity. THP’s mission is
to end chronic hunger and poverty by pioneering
sustainable, grassroots, women-centred strategies,
and advocating for their widespread adoption
in countries throughout the world. Since the
organisation’s beginnings in 1979 THP has reached
almost 19 million people in Africa, India, Bangladesh
and Latin America across 15 thousand villages, and
they aren’t stopping there.

Dent knows the value and incredible impact The
Hunger Project has had in the countries they
work with, and so has donated $149,950AUD since
2012, with another $30,000AUD pledged for 2015.

The Hunger Project has a great partnership with the Key
Person of Influence Accelerator. I’ve been a participant as
well as a partner, and I’ve benefited from every aspect of
my involvement. The Key Person of Influence Accelerator
was helpful for me to productise our unique ideas, and
was absolutely the catalyst for me to write my book
‘Unlikely Leaders’ about my experiences with women
leaders in developing countries. Additionally, Daniel
Priestley and Glen Carlson have been great collaborators.
They have both seen our work on the ground with me:
Daniel in Uganda and Glen in Bangladesh. They are
genuine in their commitment to change the world! As well
as the work we’ve done together, fund raising efforts at
Key Person of Influence events have raised more than
$180K and I’ve spoken in front of 3000+ business owners
in the last 3 years. In every way, this has been a winning
partnership for The Hunger Project Australia.
Cathy Burke, CEO of The Hunger Project Australia

Small Donations
In addition to our major donations, between 2012 and
2014, Dent Australia has made smaller donations to
various charities, totaling $787AUD.
These organisations include the Wayside Chapel,
Wikipedia Crowd Funding and World’s Greatest Shave.

$149,950
AUD

2012
2015

+$30,000
AUD

pledged
for 2015

Photo Courtesy of The Hunger Project
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AUSTRALIA

Cathy Burke and The Hunger Project are excellent partners for us to work with. Their brand is
about leadership, resourcefulness and empowerment and it echoes the values we share with
our clients. My business partner Daniel Priestley and I have both had the chance to travel
to see first hand the transformational work of The Hunger Project at a local village level and
it’s inspired us beyond measure. We’ve discovered that working with an organisation like
The Hunger Project and alongside an inspirational leader like Cathy Burke has helped us to
differentiate ourselves and stay focused on the bigger picture. This is a perfect partnership.
Glen Carlson, Director of Dent Australia

Going forward
We’re committed to using our influence and
resources to raise more money and awareness for
good causes.
We feel strongly that our work with charities has
made us a better business on many levels.
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We’re not slowing down and continue to pledge
our support to charitable organisations who are
changing the world for the better.
We also encourage other businesses small and
large to find powerful partnerships with the
charitable sector.

2011 - 2015
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The Princes Trust
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Reach Community
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Together We Can Change
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Buy1Give1
The Hunger Project,
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